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FMECARTHY'S

A GRABHIC NOVEE
ADAPTM]DM—:,

Before We Forget Kindness
Toshikazu Kawaguchi

The fifth book in the bestselling
Before the Coffee Gets Cold
series is about a café in Tokyo
where customers can travel
through time.

Hanover Square Press
$21.99 9781335915283

NEW LOWER

PRICES!

Buy More, Save More

RAMPBOOKS.COM

Playground

Richard Powers

Anew novel from Richard
Powers, the Pulitzer
Prize-winning author of The
Overstory, is set in the world's
largest ocean and one of the
last truly wild places on earth.
W.W. Norton

$29.99 | 9781324086031

#1 NEWJORK TIMES BESTSELLING AUTHOR

DOVGLAS

PRESTON

EXTINCTION

‘SPECTACULAR!"—LEE CHILD

A NVl

Bite by Bite

Aimee Nezhukumatathil

This lyrical book of short essays
about food offers a banquet

of tastes, smells, memories,
associations, and marvelous
curiosities from nature.

Ecco

$26.99 9780063282261

Silence

Julia Park Tracey

A whiff of sulfur and witchcraft
shadows this literary Puritan
tale of loss and redemption.
From the bestselling author of
historical fiction, Julia Park
Tracey, comes the stary of her
ancestor Silence Greenleaf.
Sibylline Press

$18.00 9781736795491

Extinction

Douglas Preston

#1 New York Times bestselling
author Douglas Preston
combines real-life science and
technology into a page-turning
thriller that explores the
possible dangers of very

real efforts to resurrect the
woolly mammoth and other
long-extinct animals.

Forge Books
$29.99|9780765317704

BITE
BY. BITE

Twrichmarda s § Dambtraes 5
p/

AIMEE NEZHUKUMATATHIL
NEW YORK TIMES BESTSELLING AUTHOR OF WORLD F WONDERS.

Becoming Ted
Matt Cain
A Man Called Ove meets Ru Paul’s
Drag Race in this vibrant, joyful,
universally relatable story about
kindness, self-acceptance, and
blooming at any age from the
acclaimed author of The Secret
Life of Albert Entwistle.
Kensington Books

7.0 | 9781496745941

He Told

The Mig|

Louise

Award-winning autho
Erdrich tells a story
natural forces,
yearnings, and the tragi
of uncontrollable circum
on ordinary peopl

$32.00 | 97800

a noL

YANGSZE CHO

New York Times bestsellng author of The Night i

The Arizona T
Sydne)

In the vein of the be:
Califarnia nair
Grafton and Sara Gra
awhodunnit abou
love, and the legacy of
featuring a hardboile
private eye whose lat
takes her deep into
complicat

Harper Pay
$18.9997800¢

SUZANNE COLLI
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RAMP is 5 marketing consortium that includes the
New Atlantic Independent Booksellers Association (NAIBA),
Great Lakes Independent Booksellers Association (GLIBA),

Southern Independent Booksellers Alliance (SIBA),
and California Independent Booksellers Alliance (CALIBA).

Hundreds of independent bookstores in these

regions expand the reach of your key titles through
direct-to-consumer print and digital Winter Catalogs.

BOOK TODAY at rampbooks.com



Digital Catalogs

Print Catalogs

In partnership with Bookshop.org
and other ecommerce platforms,
store websites and email marketing
campaigns create increased sell-
through on all Winter

Catalog titles

Social Media

Indie bookstores promote
Winter Catalog titles across
multiple channels using
professionally-designed,
turnkey marketing assets

Assets

From POS materials and
ecommerce templates to
assorted digital graphics,
Winter Catalog titles are front
and center with stores from
the day an ad is booked

MAKE
THE S

PERFECT I
GIFT! 722>

Inside an Indie bookstore,
no one is a stranger.
No one is alone.

We are all readers.
—Kimberly Brock

INDIE
BOOKSELLERS
THE OG
INFLUENCERS

e 4 =
Y sy

Now in their 4th decade,
regional Winter Catalogs are
the original - and still #1 -
indie bookstore marketing
tool of choice

Direct to Store

Winter Catalogs are hand-
distributed in-store, curbside,
and through store order
shipments and deliveries

Direct Mail

Winter Catalogs go directly
to thousands of consumer
mailboxes via store mailing
lists and targeted saturation
mail routes

Newspapers

Winter Catalogs are inserted
in stores’ favorite local and
regional newspapers



TR e A e S ¢ inter Catalog

RéGION)\L ASS/OCIA:ION MA/RKETI\NG & PR:)MOTI\ON Bo A S pec i fi cat i ons

NAIBA | GLIBA | SIBA | CALIBA

MAKE
THE
PERFECT

Trim size:
6" wide x 10.5" tall

Winter Catalog Rates

The original and still the industry favorite, our Winter Catalogs
(region-specific for NAIBA, GLIBA, SIBA, and CALIBA) continue to reach
millions of consumers during the 4th quarter with the best of the season’s
readings. Bonus: All print ads include FREE digital catalog ads.

Interior ad size:
2.625" wide x 1.75" tall

Jacket art:
Minimum 300 dpi at 100% size

Inside an Indie bookstore,
no one is a stranger.

No one is alone.

We are all reader

—Kimberly Brock

Color space:
CMYK

NEW LOWER
PRICES!

FICTION

DRl The Wood at Midwinter silence BT, PP The Night We Lost Him The Dallergut Dream
Susanna Susanna Clarke P
O IRSEM  7ion the interrationally ff
z?‘ PR cctccing nd prize-wining N o N F I C T l o N
THE author of Pianes! and Jonathan &

ALY Sl strange & i Horrel comes SILENCE
an enchanting, beautifully
lustrated short story setin
the workdof Jonathan Strange:
and M Norrel,

Bloomsbury
$16.9819781633734481

Buy More, Save More

Southern Get-Togethers
lark

Entertaining by Design
Kelsey Barnard Clar} Lorna Gross

Foodies uite:ti

abrillantcelebration of the

% multicutura nfluences and
raditions that have inspired
New rleans’scuisne. With
50 recipes and dozens of
restaurant profiles, you can
eatlocal wherever you are
nthe world.

City Eats: New Orleans Gathering Boards
Beth D'Addono ﬁaﬂzim? Boer] comimmerman it
A sl k-

G horndsyresss

Usi

Playground
Richard Powers

Anew novel from Richard
Powers,the Puitzer
Prize-winning author of The
Overstoryissetin the warld's
largest acean and ane of the
last

The Road  EERTERPRTRITITIES
Cormac HeCarthy =
&Manu Larcenst
Don't miss G arthy's
Pulizer Prize-winring The
Roud, ahaunting tale of human
perseverance brought o e
in an astoundingly beauiful,
first-over offcial graphic.
novel adaptation by acclaimed
cartoonist Hanu Larcenel,
ABRAMS Books
$26.99 1978119776779

The Yellow Bus
Loren Long

Discover atender and hopeful
new classic from #1 New

York Times bestselling Loren
Long abouta forgotten school
bus that finds happiness and
purpose inthe most unexpected
places-znd n the journey
along the way.

Find the Kind
Samantha Berger

& Marina Verola

Thisimmersive, oversized
picture book s packed with
Hilerious detail,larger-than-ife
characters and endless amaunts
of Kindness. This storybook
reimagines classic search-and-

Little People, BIG DREAMS: Cat Family Christmas
Advent Calendar Lucy Brownridge

Maria Isabel Sanchez Vegara AT FAMIT & Eunyoung Seo

Unwrap some Christmas magic ) Countalithe way toChristmas
with this advent calendar of Eve with the Cat family nthis -
24 mini boks fromthe the-flap advent calendar-style
iconic Litle Peopl, BIG DREAHS baok with more than 140 doors to
seres. Iside cach envelope, open. It acharming advent book
chidren willfind sories about with t-up flaps or readers to
inspirationa people from p exploreas they look around the find books and makes a perfect
‘around the world. O home of the Cat famil > gift for kids ages 4-B.

Frances LincolnChildrn's Books - Frances LincolnChildrn's Books Highights

9781636000815 §22.99 9780711274921 17801 5781844724552

HillPress.
— $229919781400340652

NEW ORLEANS

W Nort
$28.881 9781324086031 o

and mystery of thecity with
this fun and elegant new guide
tothe best bars and cocktals
of New rleans. Far more than

justa cockailrecipe book,
Hew Orleans Cockails eztures

cookbouk from bestselling
author Anne Byrn. outhwatering
Southern baking from humble

Before We Forget Kindness
Toshikazu Kawaguchi

$22.951 971604356436

e c plawai Hille leur's Poison Garden % Bear at the Fair We Are Grateful
T fin ook kSR A O CoristyMandn || puuiis Fueu's Sopin Sz & SeamBatort | . DG O Otsalheliga: Seasons
il o T n mn e e e T Enjoy the incredibe story of Wednesday Addams meets PQISUH GAREN Agrumpy bear crashes the wFAIR\ Traci Sorell & Frané Lessac
seriesis bouta afé i Tokjo '. 1Press morathan 150 GREE Santas vry first ight.This Curious Gardenin this ¢ local fir andruins al the fun. LS AL contemporary cass
herecustomers can ravel FIIU i ; y

boxed set for the fittest readers.
This giftable callection o four
mini board books celebrates the

delightfully peculiar story about
ining joyin being wonderfully
weird. Garden Gienis a bland

Once the other animals dentify
the problem, Hare conjures
up a snack for Bear who's

through time.
Hanover Square Press

Pricing

EXTINCTION

$17.99 9761958506452 the over-zealous Early Bird—who
hopes ta b a brave Knight, tos
Chrsty Otaviano Books

$18.991 9780316564626

canoes, sils through cy waters, affirming book that finds the oy
and battles a ferocious storm to intrying and earning, even it
fing his way home. you don'tsucceed.

" o

face when trying new foods. It
uses principls of choice and
encouragement.
American Psychological

iation

Miami Cocki DOES THIS = " = = Ll
MIAMI lace. Every garden looks ‘simply HANGRY! Cherokee community’s gratitude
§ _ MIAME | cobretumuta TASTE FUNNY? xacty ke the o Tht " Torbssings i ol it !
3 iiom Cockinks s an elcgant Tooking after each other untl il Feur comes to town. $18.9819781534112805 spring, and sumimer. 1
callctonof over 100 recipes FrancesLincanChre's Books cholasic Chartestridge
& insired by the Magi iy 81730727455 : Swg0197 138021274 Ste8019781623S44204
Whether you are preparing to
Pictures of You y travelto Hiami or simply
Emma Grey. Aimee Nezhukumatathil your home, Hiami. % Knight Owl and Early Bird Oh! Look, a Boat! p (f Fail-a-bration et Berter T AFeel Better Book
iyou knew thenwhat you =3 (o 1] 24 53 This yrical book of short essays 5 Cocktaisis the perfect guide GHT ~ Christopher Denise AndrewJ. Ross FAIL-p-prATIONY prag Hontague ol Pick for Picky Eaters
O o e 0 foryut e R o Kt Mangue 2 EPicky |yt bachmonn LeshBowen
1 1 same chaces?maginehovng [EO1 8 (1) = dor il Press OWL ollow-up o the ew orkTimes adventureandnew experences, New York Tinesbesteling IS () &shiieyNg-Benitez
second chance with the one - - w— $22.951 9781604336263 i bestselling and Caldecott Honor ‘when House discovers a boat, he duo Brad and Kristi Montague %1 The acclaimed Feel Bette Book
. * you never forgot. curiosities from nature. €ARLY BIRD  yarg-winning classic, Knight climbs aboard and accidentally are throwing a big party to series offers an upbeat story
Zibby Books Ecco i P Jwl makes an unlikely friend in sets out to sea. He passes vol- celebrate failures in fun ar tackling the challenge many kids
One title, one catalog 2,999 ; : e

elia Jo Ramsey
Hoshvile Cocktaiss an elegant
collecton of over 100 recipes.
inspired by HusicCiy. Enjoy
Nashwilles craft cocktail scene

Dolly Parton

& Rachel Parton George

Pullup acheir to 2 year of
meals, friends. and fun with the
Partons, as Doll and her sister

$17.991 9781656742186

Regular Interior Unit One title, two catalogs* $2,625 per title, per catalog

named a Kirkus Reviews Best Book of
the Year. Oleksandr resides with his
wife and young son in Sumy, Ukraine.

“Socks” song
Walker Books US
RIS

$18.99 9781636551165

Tt - withouteverleving your zip (andfavoite cook) Rachel share / - AL
y catewith Nashvle Cckials. 80+ beloved,crowt-pleasing 2 \
n | | h r r f r | 2 7 rti | r | MY THREE 1 e bgeis acharming atoncd Bt s e X feng Gragimond | MY FRIEND C
and earttel now el o led oragha oy Wishi edemataymcnng | EVAR =
3 1] ] DOGS the #1 New York Times universd Invasion story witha fecl-good Ezraloves discovering new = NS
eeeling w4 Do N e nescage shoutwht it ears it ks i s ind = RSN
Purpose, about humankind's N blooming to.be human. This sweetly LeVar, whom he knows from TV. =
| | Qi et ot oot N = Atlanta Cocktails funny extraterrestrialstory Based on the author's eal-fife
wandertulscventureof love . X Uieol Trsha Pintavorn thatexplores surprisig acts adniraion of Levar Burton-and i
e o o) Little HareFinds aGift  Meet The Author
. ' Forge Books $22.00] 3 100 exclusive recipes perfect for earthiings of all ages. childhood hero. Oleksandr Shatokhin Oleksandr Shatokhin's illustrations used throughout
O n e t I t | e o n e C a t a | O * ‘I 6 2 5 sn S from Atlants's most renowned Tuntr| Charesridge One marning L athudonh this catalog are inspired by his atest book Litl Hore
P g y ror:Cet s st f Mgl (D ZEE s T roof. When she goes outside to investigate, she finds . Finds a Gift—a heart-warming holiday story about the gift
S m a I I I n d e e n d e nt sl agift-wrapped package has of giving. Other books by Oleksandr
p X o i R 4 L. ’ - . e fanded on e house. So tarts include The Hppiet Lon ub about
O n e t I t | e two Ca t a | O S ‘I 5 2 5 e r t I t | e e r C a t a | O S 4 Sock B as Lovent 2 5 asearch tofind the owner. She | alonprince who wants tocrate is
. 5 g y p ; p g 52289 STEIAD034465T ) AoV s 0 HcPherson & Anika Orrack Praise Frotfus pabtTet gnd drags the package allover the own path, and Vellow Butterfy the
X N Socks? Seriously? Rocker J) Limén and Caldecott Honoree forest on the back of her sled, | povierful journey of a young gl who
. . W il - HePhersorspicture book Peter but is, is dealing with war. Oleksandr wrote
* Q . /)‘ debutis ahilarious homage i i intoa | Yellow Butterfly after the start of
ne title, three or four catalogs , per title per catalog C ™ "
W s sUREI ? :“:“:"“Zﬂfﬂﬂf‘““we'- and white .. featuredin the New York Times and
o orto Young Readers

*Each association will have a separate catalog and all rates are PER catalog.
Discounts are available for same-title units only. BOOK TODAY at rampbooks.com
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Inside an Indie bookstore,
no one is a stranger.
No one is alone.

We are all readers.

—Kimberly Brock
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Winter Catalog
Cover Art Contest

Could your favorite Fall title be our Winter Catalog “look” this year?

If so, it could be worth $20,000.*

All publishers are invited to submit a digital front cover mockup
for the 2025 Winter Catalogs.

Submissions due May 16, 2025

Independent booksellers will choose a winner by June 1.

NAIBA, GLIBA, SIBA, and CALIBA Winter Catalogs (print and digital) will
feature the same design. No other books will appear on the front covers.

*DETAILS AVAILABLE at rampbooks.com

Bookf

Tha PERFECT qIFT

IN STORE, ONLINE, CURBSIDE, IN STORE, ONLINE, AND
e o RIGHT T3 YOUR DOOR.

2016 2017 2020 2021

‘500/(.5‘

MM( THE, PERFECT GIFT

2023
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NAIBA | GLIBA | SIBA | CALIBA

Value Proposition

Why invest your ad dollars in RAMP catalogs?

RAMP provides stores with myriad ways of ordering
catalog titles, promoting them creatively, and selling
them across multiple channels. From stock checklists
and Edelweiss collections to POS materials, ecommerce
templates, and assorted digital graphics,
Winter Catalog titles are front and
center with stores from the day you book your ad,
leaving indie booksellers to do what they do best:
match books with readers.

BOOK TODAY at rampbooks.com

Marketing Assets

Each title you advertise in a RAMP Winter Catalog is backed by a multitude
of marketing materials, both print and digital, designed to capture consumer
focus and encourage them to “buy this book!”

GREAT LAKES

4* INDEPENDENT
—-—

;,E BOOKSELLERS

s=== ASSOCIATION

W

BOOKS

MAKE THE PERFECT GIFT!

THE =
PERFECT ST
GIFlE

J)




R. A- M. P

Q Cover Art Contest Submissions due May 16, 2025

‘ Final Ad Reservations due June 20, 2025




\ 1/ LY LY LY
~N 7 ~N 7 ~N 7 ~N 7
/ N\ / A\ / A\ / A\
REGIONAL ASSOCIATION MARKETING & PROMOTION
NAIBA | GLIBA | SIBA | CALIBA

SUZANNE SHOGER
RAMP Director of Marketing and Promotion

SuzanneShoger@gmail.com
216.536.7193
rampbooks.com

LARI

SALES, PRODUCTION, AND DISTRIBUTION

Lark LLC is a woman-owned micro-business that produces the
RAMP catalogs and marketing campaigns. Led by Suzanne
Shoger, a former bookstore owner, book industry professional,
strategy consultant, and educator, Lark is rooted in longstanding
relationships and service. Now in her 33rd year managing
independent bookstore marketing projects, Suzanne combines
three decades of bookselling and publishing expertise with the
latest in entrepreneurial marketing to connect books with readers
by way of incomparable indie bookstores across the U.S.




